PE CUONG TONG QUAT
COURSE SYLLABUS
Moén hoc: Kinh doanh quéc té
Course’s name: International Business

1. Thong tin chung/ General Information
- M s6 mén hoc/
Course Code:

- SO tin chi/ Credit no: 4

Théo luan nhoém/ D1 thue té/ Thuyét trinh nhom/

Ly thuyét/
- S6 tiét/ Periods: 60 Theory  Group Discussion Field Trip. Group Presentation
30 12 6 12
- Mén hoc tién quyét/
Prerequisite course:
o o Quan tr1 hoc/ Kinh té quoc t&/ Marketing ciin ban/
- Mon IoSgRIra'c Fundamental of International Fundamental of
Previous Course: .
Management Economics Marketing

- Mén song hanh/
Simultaneous Course:
- CTDPT/ Training

Kinh té d6i ngoai/ International Economics Relations
Program

- Trinh d§/ Level Nam 3/ Third year student

2. Muc dich/ muc tiéu mén hoc(Course Purposes/ Aims):

2.1 Nam vitng mot cach c6 hé thong kién thirc cip nhat vé kinh doanh qudc té.

2.2 C6 tam nhin va tu duy toan cdu, c6 hiéu biét vé van hoa va dao dirc trong kinh
doanh qudc té.

2.3 Ung dung 1y thuyét dé phan tich, danh gia cac tinh huéng kinh doanh quéc té.

2.4 Tim kiém, thu thap va phén tich thong tin, dir liéu nganh va thi truong qudc té
nham d& xuét giai phép cho viéc kinh doanh san pham cia doanh nghiép & thi
truong nudc ngoai.

2.5 Phat trién va hoan thién k¥ ning 1am viéc nhém hiéu qua.

2.6 Trinh bay hiéu qua cac van dé trudc dam dong.

2.7 Panh gia va phan bién cac y tuong va dé xuat ciia ngudi khac.

2.8 Viét bao cao két qua nghién ctru mot cach khoa hoc.

2.1 Have a thorough grasp of the systematical and up-to-day knowledge of
international business.

2.2 Have global view and thinking, and understanding of culture and ethics in the
international business

2.3 Apply theoretical knowledge in analizing and assessing practical international
business cases.



2.4 Search, collect data and analyze data of international market and industries to
recommend solusions for firms’ business in a foreign market.

2.5 Develop and improve effective teamwork

2.6 Prepare and implement an effective oral presentation

2.7 Assess and discuss the ideas and suggestions of others

2.8 Improve the skill of writing a scientific report in a succinct style

3. Tém tit ndi dung mén hoc (Course Outlines):
No6i dung co ban ciia mon hoc bao gém:

 Khai niém, hoan canh ra doi va lich st phét trién ctia kinh doanh qudc té.

e Nhimg yéu td trong mdi trudng quéc t& co anh huong dén hoat dong kinh
doanh qudc té ctia doanh nghiép.

e Céc chién lugc, chinh sach va cic mit hoat dong kinh doanh quéc té giup
doanh nghiép c6 thé canh tranh hiéu qua trong moi trudng toan cau hoa va hoi
nhap kinh té qudc té.

+ Nhimng vin dé ma cac nha quan tri 1am viéc trong méi trudng kinh doanh qudc
té phai ddi mat hang ngay va mot sd kinh nghiém giai quyét tinh hudng trong
kinh doanh quéc té cua cac cong ty da quéc gia.

The main content of the subject consists of the followings:

* The concept and the evolution of international business.

* The factors in the international environment that may affect firms’
international business activities.

* International strategies, policies and operations that help international
businesses to compete effectively in the era of the globalization and
international economic integration.

* The day-to-day issues that international business managers have to face, and
the experiences of multinational corporations in solving problems in
international business.

4. Tai liéu giang day/ Textbook and additional learning materials
4.1 Giao trinh/ Textbook
[1] Charles W. L. Hill (2011), International Business: Competing in the Global
Marketplace, 8" Edition, McGraw-Hill/ Irwin, New York.
4.2 Tai liéu chinh yéu khac/ Additional learning materials
[2] Ricky W. Griffin, Michael W. Pustay (2013), International Business, Seventh
Edition, Pearson.
[3] Phillip R. Cateora, Mary C. Gilly, John L. Graham (2011), International
Marketing, Fifteenth Edition, McGraw-Hill/ Irwin, New Y ork.
5. Chuan dau ra mén hoc (Course Learning Outcomes):
Két thuc mon hoc nay sinh vién c6 thé:
LO1. Ap dung ly thuyé:c dé phan tich tac dong cia cac yéu té moi trudng toan cu
va moi truong quoc gia 1én hoat dong cua doanh nghi¢p KDQT.
LO2. Xac dinh nhimg van dé co ban cua doanh nghiép trong chién lugc va tung
hoat dong KDQT cting nhu cac giai phap c6 thé cho nhing van dé do.
LO3. Tim ki€ém, thu thap, phan tich thong tin va 1ap chién lugc/ké hoach so p(f) cho
viéc tham nhap mot thi truong nude ngoai cho mot doanh nghi¢p cu thé.



LO4. Thé hién kha ning cap nhat cac kién thirc méi va thong tin thoi sy lién quan
dén hoat dong KDQT va nhan biét tac dong cua chung dén hoat dong KDQT
cua doanh nghiép

LO5. Nhan biét trach nhiém xa hoi cua doanh nghi¢p KDQT va cac tac dong ti€u
cuc c6 thé cb cua hoat dong KDQT dén xa hoi va méi truong, déng thoi tim
kiém giai phap dé giam thiéu tac dong tiéu cuc do.

LO6. Ap dung tu duy sang tao, tu duy hé théng va tu duy phan bién dé phan tich
va nhan dang van dé, danh gia, két luan van dé va dé xuét giai phap.

LO7. Thé hién céc k¥ ning hinh thanh va trién khai hoat dong nhom hiéu qua, k¥
nang tim kiém, thu thap dir liéu so cp va tha cap.

LOS8. Ap dung cac phuong tién dién tir va truyén thong da phuong tién dé thuc
hanh thuyét trinh nhém hiéu qua.

LO9. Thé hién kha ning tu hoc, lién két va hé théng hoa céc kién thirc da hoc.

LO10. Kiém soat thoi gian va ngudn luc trong thuc hién dé tai nhém va thuyét
trinh nhém.

On completing the course, you are expected to be able to:

LOI. Apply theoretical knowledge in analyzing the impacts of global and country
environmental factors on firms’ international business operations.

LO2. Identify fundamental issues in international firms’ strategy and operations as
well as possible solutions for them.

LO3. Search, collect and analyze data, and develop a specific firm’s preliminary
strategy/plan for foreign expansion.

LO4. Update new knowledge and news related to international business and
recognize their impacts on firm’s international operations.

LOS5. Recognize corporate social responsibility of international businesses and
potential negative impacts of international business operations on society
and environment, and discuss solutions to minimize these impacts.

LOG6. Apply creative thinking, system thinking, and critical thinking to analyze,
formulate, assess and conclude problems, then recommendate solutions for
problems in international business.

LO7. Demonstrate skills of forming and operating team effectively, and skills of
searching and collecting primary and secondary data.

LOS. Apply electronic and multimedia means to practice effective group oral
presentation.

LO9. Show ability to learn by one-self, to connect and systematize what have
learnt.

LOI10. Manage time and resources in fulfillment of group assignment and group
oral presentation.

6. Phuong phap hoc tap/ Learning methods:

Nghe giang trén 16p mdt cach chu dong, tich cuc.

Ty doc va nghién ctru gido trinh, sach bao, tai liéu tham khao theo huéng dan cua
giang vién dé nam viing van d¢ da hoc.

Thuc hién dﬁy du cac bai tap ca nhan dugc giao.

Ap dung nhiing kién thirc dd hoc dé thyc tap phan tich va thao luan vé céc tinh
hudng kinh doanh quéc té.

Thuc hién day du cac yéu cau cua Bai tap nhom: c6 su phdi hop va phan cong
nhiém vy rd rang dé thu thap thong tin thi trudng, phan tich thong tin, dé& xuat giai
phap, viét bao céo, tham gia thuyét trinh nhom, phan bién bai thuyét trinh cia
nhém khéc va nhan xét cong viéc cua cac nhom.



Listen and participate actively in the class.

Read the textbooks, articles, and reading materials as required for thorough

understanding of what students have learnt.

Fulfill all individual assignments.

Apply theoretical knowledge to analyze and discuss international business cases.

Fulfill all the requirements of the group assignment: clear assignment of tasks

and close coordination among group members in collecting market data,

analyzing data, recommending solutions, report writing, group oral presentation,

and discussing and assessing other groups’ works.

7. Phuong phap danh gia/Assessment

TT/ |Phwong phap/|Ty trong/|Hinh thire/ Forms Chuan dau ra/
No |Method Weight Learning Outcomes
1 |Baitapca 10%  |Bai viét/ Essays L.O.1, L.O.2, L.O4,
nhan/Individual L.O.5, L.O.6, L.O.9
Asignments
2 Tham gia hoat dong 10% |- Thao luan nhém/ Group L.O.1, L.O.2, L.O.6,
trén 16p/ In-Class Discussion L.0.7, L.O.9
Activities - Néu va tra 101 cau hoi/ Raise
and Answer Questions
3 Bai tap nhém / 30% |- Bao céo viét/ Written Report L.O3, L.O.6,L.0.7,
GroupProject - Thuyét trinh nhém/ Group L.0.8, L.0.10
Presentation
- Phan bién va nhan xét nhoém
khac/ Discussion and Assessment
of other group’s work
4  |Kiém tra cudi ky/| 50% |Trac nghiém/Quizzes L.0.1, L.O.2, L.O.5,
Final exam L.O.6
Tong cong/ Total [100%




