PE CUONG TONG QUAT

COURSE SYLLABUS
Mo6n hoc: MARKETING XUAT KHAU

Course: EXPORT MARKETING

1. Thong tin chung/General Information
- M s6 mén hoc/

Course Code:

- S6 tin chi/ Credits: 3

- S6 tiét/ Periods: 45 Ly thuyét: 30 Thuc hanh:  Bai tdp: 15 Tiéu ludn:

- Mén hoc tién quyét/ Marketing cin

Prerequisite course: ban

- CTDT/ Program Kinh té d6i ngoai

- Trinh d¢/ Level Néam 3

2. Muc tiéu mon hoc/ Aims:
— Phan tich hoat dong marketing trong bdi canh qudc té.
- Xay dung chién lugc marketing cho thi truong quc té
— Phat trién k¥ nang cho mot marketer quéc té.
— Analyze marketing activities in an international context.

— Develop marketing strategies for international markets

Develop Skills for international marketers.
3. Tém tit ndi dung mon hoc/ Course outline:

Trang bi cho nguoi hoc nhitng kién thirc marketing du dé c6 thé kinh donah
trén thi truong qué)c té, thi truong toan cau, cu thé: nguoi hoc biét duoc cach
thirc danh gia va lgya chon cac co hdi thi truong thé gid1 va cach thirc tham nhép
thi trudng thé giéi, dong thdi vach ra cac chién luoc va ké hoach marketing hdn
hop ¢ thi truong xuét khau cu thé va trén pham vi thi truong toan cau.

Equip learners with knowledge enough to be able to marketing business on the
international market, global market, namely: who learned how to evaluate and
select market opportunities and how the world penetrate the world market, and
outlines the strategies and marketing mix in specific export markets and the
scope of the global market.



4. Tai liéu giang day

4.1 Tai liéu bat budc

Philip R. Cateora, Mary C. Gilly and John L. Graham, International Marketing,
15" Edition, Irwin-McGraw Hill, 2011.

4.2 Tai liéu tham khao (khong qua 5 tai liéu, xép theo thir tw mirc dd quan trong

giam dan)

Philip Kotler, Principal of Marketing , 14t Edition, Prentice Hall, 2011

Textbook and additional learning materials

Philip R. Cateora, Mary C. Gilly and John L. Graham, International Marketing,
15" Edition, Irwin-McGraw Hill, 2011.
Philip Kotler, Principal of Marketing , 14t Edition, Prentice Hall, 2011

5. Chuén

dau ra mon hoc

Muc tiéu cu thé ciia mon hoc/ Learning outcomes:

STT/ No
Phén biét giira marketing trong nudc va qudc té.
LOl1 . : ; . .
Differ between domestic and international marketing.
Phén tich sy da dang trong méi trudng chinh tri, vin hoa, kinh té va tai chinh & thi

LO2 truong quoc té
Analyze diversity in the political, culture, economics and finance environment in the
international market
Phén tich va danh gia tiém nang thi truong ciia mot qudc gia sir dung nhiéu tiéu chi
chinh tri, van hoa, kinh t€ va tai chinh.

LO3 . . o
Analyze and assess the market potential of a country based on multiple criteria
such as politics, culture, economics and finance.

Phat trién tim nhin toan cau
LO4 .

Develop global vision

Thiét ké mot ké hoach Marketing d¢é tiép can véi thi trudng toan cau.
LO5 , .

Design a marketing plan to reach the global market.

LO6 Thue hanh k¥ nang lam viéc nhém
Practice team work skills

LO7 Lua chon chién luoc giao tiép
Practice team work skills

LOS Thuc hanh céac k¥ nang tiéng Anh
Practice team work skills
Ap dung khoa hoc cong nghé

LO9 p dung C g nghe

Practice team work skills

6. Phuong phap hoc tap/ Learning Strategies

Day:

- Trinh bay néi dung Iy thuyét

- Duwa ra cac bai tap thdo ludn trén lop

- Huéng dan bai tdp dw an nhém
Hoc 6 16p:
- Thao ludn, phat biéu




- Thuyét trinh
Teaching:

- Lecturers’s lecture with example in class.

- Givein class discussion asignment

- Guide group project

Learning in the classroom:

- Discuss, Speech

- Give presentation

7. Phwong phap danh gia/ Assessment

Chuan dau

STT/ Ty trong/
Phwong phap/Method Hinh thic/ Form | ra/ Learning
No Proportion
Outcomes
Tric LOI1, LO2,
| Bai thi gitra ky / 0% nghiém/Quizzes LO3, LO7,
(V]
Midterm exam (100%) LO8
Bai tap thuyét trinh Bai thuyét trinh/ LOS5, LO6,
2 nhom /Group project 30% Project LO7, LO8
presentation Presentation
Trac LO1, LO2,
nghiém/Quizzes LO3. LO4
3 Cubi ky /Final exam 50% (60%)
A LOS8
Tu luan/ Essay
(40%)
Tong cong/ Total 100%




