PE CUONG TONG QUAT
COURSE SYLLABUS
Mon hoc: Thwong mai dién tir
Course’s name: E-commerce

1. Thong tin chung/ General Information

- Ma s6 mon hoc/
Course Code:

- S tin chi/ Credit no:

- SO tiét/ Periods: 45

- Mén hoc tién quyét/
Prerequisite course:

- Mé6n hoc truéce/
Previous Course:

- Mén song hanh/
Simultaneous Course:

- CTDPT/ Training
Program

- Trinh d¢/ Level

KD 04

Thuc hanh/

Ly thuyet/ Theory: Practice: 15

20 tiét/ 20 periods

Marketing co ban
Basic Marketing

Kinh té d6i ngoai/
International
Economics
Relations

Nam 4 (the fourth
year student)

tiét/ 15 periods

2. Muc dich/ muc tiéu mén hoc (Course Purposes/ Aims):
2.1 Gidi thiéu vé vai tro va ing dung cia TMDT
2.2 Hé théng hoa nhiing kién thiic co ban lién quan dén giao dich TMDT

2.3 Xay dung chién lugc kinh doanh TMPT
2.4 Hiéu rd nhiing van dé quan trong trong ung dung TMDT
2.5 Giai quyét nhitng tinh hubng thuc tién

2.1 Introduce the role and application of e-commerce
2.2 Systemetize the basic knowledge related to e-commerce transactions
2.3 Develop business strategies using e-commerce

2.4 Understand the key issues of e-commerce applications
2.5 Solving practical situations

3. Tém tit ndi dung mén hoc (Course Outlines):
Trang bi cho sinh vién nhiing kién thirc co ban va tong quan vé TMDT, vi du nhu
hiéu duoc TMPT 14 gi, cac md hinh TMDT, co hdi va nguy co, rai ro khi tng dung

TMDT,...

Bai tap/ ,
artap Tidu luan/

Exercises: 10
Essay:

tiét/ 10 periods

To support students with the basic and overview knowledge of e-commerce, such as

understand what e-commerce is, the e-commerce models, opportunities and threats

while appying e-commerce.



4. Tai liéu giang day/ Textbook and additional learning materials

4.1 Giao trinh/ Textbook
[1] Gido trinh Thuong mai dién tir cin ban, Pai hoc Kinh té Qubc dan, 2007
[1] Basic e-commerce textbook, National Economics University, 2007

4.2 Tai liéu chinh yéu khac/ Additional learning materials
[1] Giao trinh Thuong mai dién tir can ban, Pai hoc Ngoai thuong, 2009

[2] Stratergic Electronic Marketing in Managing E-Business, Brad Alan Kneindl

[3] Electronic Commerce: Security Risk Management and Control, Marilyn

Greenstein

[1] Basic e-commerce textbook, Foreign Trade University, 2009

[2] Stratergic Electronic Marketing in Managing E-Business, Brad Alan Kneindl

[3] Electronic Commerce: Security Risk Management and Control, Marilyn

Greenstein

5. Chuan dau ra mén hoc (Course Learning Outcomes):

LOLl.
LO2.

LO3.

LOA4.
LOS.
LO6.
LO7.
LO8.

LOI.
LO2.

LO3.

LOA.
LO:S.
LOG.
LO7.
LOS.

Nam bt nhirng van dé co ban cia TMDT

Nam bét duoc cac mo hinh kinh doanh TMBT va céc hinh thirc giao dich
TMBT tiéu biéu, c6 co so hinh thanh y tudéng kinh doanh TMPT va phuong
thirc kinh doanh TMPT tong quat

Nam bét quy trinh hoach dinh chién lugc TMDT va chi tiét cac budc co ban
xay dung website

Nim dugc cc chic ning clia quan tri kinh doanh thong qua TMBT

Hiéu cac mo hinh trong TMDT

Nam bt cac phuong tién va phuong phap thanh toan trong TMPT

Hiéu duoc cac khia canh phap 1y trong TMBT

Co kha nang trng dung cong ngh¢ thong tin trong TMDT

Understand the basics issues of e-commerce

Foreseeing the business model of e-commerce and other forms of e-commerce
transactions typically, forming the basis of the idea of e-commerce and e-
commerce business methods generally

Seize strategic planning process in e-commerce and details the basic steps to
build a website

Understanding the functions of business management through e-commerce
Understand the model of e-commerce

Seize the means and methods of payment based on e-commerce

Understand the legal aspects of e-commerce

Ability to use information technology in e-commerce

6. Phuong phap hoc tap/ Learning methods:

Thuyét giang

Thuyét trinh

Théao luan, tranh luan
Bai tap vé nha

Bai tdp nhém



Lecture
Presentation
Discuss, debate
Homework
Group Exercise

7. Phuong phap danh gia/Assessment

TT/ | Phwong phap/ | Ty trong/ | Hinh thire/ Forms Chuan dau ra/
No Method Weight Learning Outcomes
1 Thuyét trinh/ Oral 30% B4o cdo nhom/ Group LO4. LOs. LOs. LO7.
presentation Report LOs. LOo,
2 Z::iky/Mldterm 20% Trac nghiém/ Objective test LO;.LO,, LOs3; LOy4
3 Trac nghiém/ Objective test
Cudi ky/Final (25%)g Y LO,, LO,, LOs,
50% n . . LO4; LO5, LO7,
Exam Ty luan/ Subjective test - LOs
(25%) ’
Tong cong/ Total | 100%




